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Milano Contract District è l'innovativa design platform che, at-

traverso uno spazio polifunzionale nel cuore di Milano completa-

mente dedicato al real estate, ha riunito una selezione di brand

di interior e dell'home design con un obiettivo chiaro: integrare

sotto un'unica regia il processo arredativo e di fit-out con quello

delle costruzioni residenziali. Insignito di vari riconoscimenti, tra

cui la Menzione d'onore del Compasso d'oro 2018, il District

porta ai professionisti del settore - operatori del realestate, i loro

clienti e le imprese - un pacchetto di soluzioni e servizi «chiavi

in mano»: dall'ideazione alla progettazione, dal marketing fino

alla fornitura di progetti customizzati, grazie al coordinamento

professionale e diretto di risorse dedicate per ogni fase, sia

del progetto sia del cantiere. Nel 2018 è stato lanciato anche

More+Space, il primo modello di business Design&Build dedi-

cato al residenziale, che offre soluzioni di progetto, di layout e

di interior pensate per ottimizzare l'uso dello spazio, soprattutto

quando ridotto. Grazie a innovativi approcci, che integrano fin dal

principio soluzioni dinamiche di arredo, nasce così la possibilità

di destinare gli spazi di casa a differenti utilizzi: nutrimento, relax,

lavoro, riposo. Tra i nuovi servizi proposti, l'offerta al cliente di

un'agenda per gestire la fase di scelta di personalizzazione della

casa in modo unico ed esperienziale. Una tecnologia digitale con

la quale si possono consultare da remoto tutte le informazioni

sulla propria abitazione, dal compromesso al rogito - e anche

successivamente - con una piattaforma di customer service

dedicata; l'offerta sempre aggiornata di nuove soluzioni proget-

tuali e di prodotto che soddisfano le rinnovate esigenze di uso e

sfruttamento degli spazi interni, (riproduzione riservata)

CASE_HI STORY

NASCEILPRIMO
DISTRETTODEDICATO
AL REAL ESTATE
Con un nuovo business model, Milano Contract District ha rivoluzionato

il mondo legato ai progetti residenziali, integrando l'intera filiera
del Design System con i processi costruttivi e di vendita del settore

SOPRA, UN'IMMAGINE DI MILANO CONTRACT DISTRICT CHE RADUNA I MIGLIORI BRAND DI INTERIOR E DELL'HOME DESIGN

Asian countrìes, where luxury apartments are deliv-

ered "turnkey", fully equipped. Another fast-growing

channel is Education, with schools and universities

increasingly offerìng premium facilities; the same

trend for the elderly sector, with luxury residences

and homes designed specificaiiy for this segment of

the population. "In Italy today there are companies

that have chosen contract as their only business area

- says Claudia D'Arpizio, Bain & Company's partner,

who holds a permanent observatory on the world of

design on 500 world players in 30 countrìes - special-

izing in the productbn ofwhat is called "resimercial"',

products suitable for both office and home use, but

which are only sold through the B2B contract channel.

This is certainly one of the most interesting and grow-

ing businesses in the sector". An example of this is

Arper, a company from Treviso that dedicates 80% of

its turnover to the contract sector. For non-European

countrìes, however, notallltalian companies, which are

bydefinition medium to small, are able to serve these

channels effectiveiy. For thisreason, in 2010 the portai

www.contractitaliano.it of Ice-Agenzia was created,

with the aim ofpromot'ng the Italian contract sector

abroad, providing dedicated operational support for

SMEs in the fumiture and construction segments.
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CLAUDIOFELTRIN,PRESIDENTOF ARPER

AND PRESIDENTOFASSARREDOFEDERLEGNOARREDO:
"In Assarredo we are working to helpourproducers go

overseas. At the top of the prìorìties, there is the issue

of certificatbns: product but also, and more increas-

ingly environmentai, a passportto access markets and

segments relevant to contract".
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MASSIMOPEROTTI,EXECUTIVECHAIRMANOF SANLOREN-

Z0: "TO EXPLAINTHENAUTICALINDUSTRYINA DIFFERENT

WAY,YOUNEEDTOBROADENYOURH0RIZ0NS".

Sanlorenzo is undoubtedly linked to the world of art

and design. Why?

The nautica! industry has been a verycbsed world for

decades. Sanlorenzo understood that, inorderto teli a

different way ofliving the sea and come outof a crys-

tallization that kept the nautica! industry disconnected

from the linguistic currents ofour Urne, it was therefore

necessary to open up to new creative languages. This

allowed us to demonstrate how nautica! design is a

lively and constantìy evolving creative world.

You thought of an art direction drawing from the

world of design, with the task of rethinking the style

of the brand...

/thought it was important that ali the work carried out

afa xproduct and collaboration level involved the com-

pany at 360° and therefore also our way ofpresenting

ourselves. Having Piero Lissoni as art director allowed

to give ourselves anew image, clear, well defined but

above alicoherent, starting from the project ofthe new
plants in Ameglia and La Spezia, the stands at the fair,

the website, up to the photos and catalogues. It was

a fundamental step for us, which reconfirmed a very

precise choice ofcourse.

Since December 2019 Sanlorenzo has been listed on

the stock exchange. What are the numbers in terms

of growth and turnover?

The results approved today confirm the achievement

of the targets indicated in the IPO phase, positioning

itselfatthe top end of the forecast. Net Revenues from

new Yachts amounted to 455.9 million Euro, ebitda

amounted to 60 million euro, while adjusted ebitda

reached 66 million and profit reached 27 million euro.
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THE FIRSTDESIGN DISTRICT

DEDICATEDTO REALESTATEIS BORN

Milano Contract Dlstrlct is the innovative design plat-

form that, through a multifunctional space in the heartof

Milan completely dedicated to real estate, has brought

togethera selection of interior and home design brands

with a clear objective: to integrate the furnishing and

fit-out process with residential construction under a

single direction. Winner of various awards, including

the Honorable Mention ofthe Compasso d'oro 2018,

the District brings to the professbnals in the sector -

real estate operators, their clients and businesses - a

package of "tumkey" solutbns and services: from con-

ception to design, from marketing to thesupplyofcus-

tomized projects, thanks to the professional and direct

coordination of dedicated resources for each phase,

both ofthe project and ofthe construction site. In 2018

More+Space was also launched, the first Design&Build

business model dedicated to the residente! sector, of-

1ering design, layout and interior solutbns designed to

optimize the use of space, especially when reduced.

Thanks to innovative approaches, which integrate dy-

namic furnishing solutions right from the start, the pos-

sibilityofallocating spaces in the home to differentuses

is thus born: nourishment, relaxat'on, work, rest. Among

the new servbes offered, the offer to the customer of

an agenda to manage the chobe phase ofhome cus-

tomizatbn in a unique and experiential way. A digitai

technology with which you can remotely consult ali the

information about your home, from the compromise

to the deed - and even afterwards - with a dedicated

customer service platform; the always updated offer

ofnew design and product solutbns that meet the re-

newedneeds ofuseandexpbitation of interior spaces.
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RECORDBREAKING DUBAI

After the opening of ME by MeTé (first hotel ofthe chain

in the Middle East) inside Opus, the fluid cube entirely

designed by Zaha Hadid architects, the Emirates me-

tropolis is preparing to welcome the tal/est hotel in the

worid. The del tower in Dubai Marina, 360.4 meters

high, should open between the end of2022 and the

beginning of2023.
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A 2.0 SMART BED

Intelligent, high-tech fumitureathumans'service. This

is the idea ofHi-interiors, Italian scaleup that deals with

Digital transformatbn in the furniture sector. Their latest

project is HiBed, conceived by Italian designer Fabio

Vinella: a 2.0 smart bed that becomes a true open

platform for wellness, entertainment and health.

Mfta. 0

m-iNTERiORS^giftaMWtAAslM^WSffttW »

s . nmm s M S S ^ s m s f a bi o vineoa^® »

HIBED, B»f&£f3.i), BJ&^XjEW^É J , «fi , «

CRESCITADEL CONTRACT PROGETTI

HI-TECH

LA DUBAI DEI RECORD

Dop o l'apertur a di M E by Melià (primo hotel della caten a in Medi o

Oriente) all'interno di Opus , il cub o fluido interament e progettat o

da Zah a Hadi d architects, la metropol i emiratina si prepar a ad

accoglier e l'hotel più alto al mondo . L a Ciel towe r di Duba i Marina,

co n i suoi 360, 4 metri di altezza, dovrebb e aprire tra la fine

del 202 2 e l'inizio del 2023 . (riproduzione riservata)

SOPRA, ME BY MELIÀ A DUBAI, LUXURY HOTEL PROGETTATO

DA ZAHA HADID ARCHITECTS (FOTO LAURIAN GHINITOIU)

UNO SMART BED 2.0

Mobili intelligenti e altament e

tecnologici al servizio dell'uomo .

È l'idea di Hi-interiors, scaleu p

italiana ch e si occup a di digitai

transformation nel settore del

mobile. Il loro ultimo progett o è

HiBed , concepit o dal designer

italiano Fabio Vinella: un o

smar t be d 2. 0 ch e diventa un a

vera piattaforma aperta per il

benessere, l'intrattenimento e la

salute, (riproduzione riservata)

A SINISTRA, HIBED

DI HI-INTERIORS
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